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Abstract
In this study, I clarified what kind of value Hiroshima Toyo Carp (hereinafter abbreviated to as “Carp”)
fans feels against Carp. In addition, Carp investigated during the lowest period of the Central League. It
was clear that the fans were not satisfied with the results of Carp. However, as the number of audiences in-
creased, it was inferred that other value for Carp had occurred. Also, fans thought that not only expecting
Carp’s victory, but also supporting the Carp was positioned as a part of the fans’ daily lives. And it was
shown that not only male fans but also female fans had gained much support on questions about Kuroda
that was talked about at the time, so to support players who became a topic like Kuroda, it was presumed



















A study on the value to fan team for professional baseball fans































順位 球 団 試合数 観客動員数(人) 1試合平均(人) 前年比(％)
１位 読売ジャイアンツ 14 566,178 40,441 －1.9
２位 東京ヤクルトスワローズ 13 253,923 19,533 ＋5.8
３位 横浜 DeNAベイスターズ 13 310,261 23,866 ＋8.8
４位 中日ドラゴンズ 15 411,156 27,410 ＋4.1
５位 阪神タイガース 14 564,582 40,327 ＋8.8
６位 広島東洋カープ 14 411,061 29,362 ＋32.8
出典：日本野球機構（2015）を参考に筆者作成





第２章 研究方法 表２ 回答者の基本的属性における人数と割合
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